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1. The debate about the candidates 

 
The percentage of bot interactions participating in the debate about the 
presidential hopefuls is on the rise again this week and reached 12.9%. This 

increase in the interference of automated profiles with the political debate, 

which had already been observed in the previous editions of the DAPP Report, 

coincided with the approach of the first round of the elections and with the rise 

of the “useful vote” as an argument to persuade and obtain followers and 

influence on the social networks. This has been happening particularly since 

the weekend that started on Saturday (15), when the female mobilization 

about uniting against Jair Bolsonaro centralized the political field on Twitter, 

influencing other support bases and all the more relevant themes talked about 

on the web. 

Leaders of the polarization, separated by the excessive group of profiles that 

are not aligned with any candidacy, the pro-Bolsonaro and pro-Fernando 
Haddad bases continue to show the most interference of bots. In the right 

wing, automated accounts represented 17.8% of the retweets in the group 

that is favorable to the PSL congressman; in the left wing, they represented 

13.2% of the interactions aligned with the PT candidacy and, to a lesser extent, 

with the candidacy of Guilherme Boulos, from Psol. 

Integrated into the majority group and not directly associated with any 

candidacy, Ciro Gomes’ group no longer represented a specific articulation 

this week: in the majority group, 2.7% of the interactions were made by bots 

(last week, without Ciro’s base, they were 0.9% of the retweets). In the 

recently-established pro-Marina Silva group, 7.2% of the retweets came from 

automated accounts; in the group containing other right-wing candidates, 

4.6%. On Facebook, however, Bolsonaro had greater impact from his 

engagement, reach and strength: the candidate’s live video from the hospital 

on Sunday (16) accumulated 1.4 million interactions. It has been seen 7.3 

million times and propelled the development of the candidate on the network. 
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1.1 Map of interactions in the debate via Twitter 

We collected 7,465,611 tweets and 5,285,575 retweets regarding the 

candidates from September 12 to 18: a drop of 25% in the total volume of 

publications compared to the last DAPP Report, which captured the instant 

impact of the knife attack against Jair Bolsonaro on September 06. Inside this 
database, FGV DAPP’s bot detection methodology1 found 3,198 automated 
accounts, which generated 681,980 interactions — 12.9% of the total 
number of retweets in the graph (last week, bots accounted for 10.8% of the 

discussion about the presidential candidates)2. 

 

 

Map of interactions without bots on presidential candidates 
 

 

                                                
1More information here: http://dapp.fgv.br/observa2018/metodologia/  
2 It is important to highlight that Twitter has been advancing in its detection and fight against bots and 
misinformation acts in the platform, in a dialogue with FGV DAPP and so as to inhibit illegitimate 
interferences in public debate. This social network analysis aims to contribute with Twitter’s efforts in 
fighting misinformation, with methodological and technical resources for measuring the presence of bots 
in the network. 
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Table of data of the whole debate (with bots) 

 
 
Pink and green groups 
Compared to the previous weeks, two important movements were observed 

in the organization of the groups that interact on Twitter, placed in the map of 

interactions. The first one is that, after being away for weeks from other 
groups aligned with the left wing and opposed to Jair Bolsonaro, Ciro Gomes’ 
support group joined, since Wednesday (12), the majority group (in pink in 
the graph, with 47.4% of the profiles and 20.9% of the interactions) in the 

discussion about the presidential elections on the network. This group, which 

has always been opposed to Bolsonaro with no specific support to other 

candidate, was strongly affected by the appearance of the debate about the 

hashtag #elenão (not him), which unified different political positions against 

the congressman — including the group closer to Ciro’s profile, which 

integrated the discussion. However, the group showed a drop of 17 percent in 

volume of profiles compared to the previous DAPP Report and of 16 percent 

in the total number of interactions. 

The other movement was in the opposite way: Marina Silva, who, unlike Ciro, 
had not built a specific support base on Twitter yet, did so for the first time 
this week. Together with the engagement of the hashtags #elenão, #elenunca 

(never him) and others against Bolsonaro, profiles favorable to Marina 

mobilized the hashtag #elasim (“yes her”) and built a group organized from 

retweets from the account @MarinaSilva, in green on the graph, with 3.8% of 

the profiles and 2.3% of the interactions. It was the first time since the start of 
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the official campaign that the Rede candidate established a field whose debate 

was guided by her agendas, topics and engagements. 

Blue Group 
The group aligned with Bolsonaro grew significantly in terms of 
representativeness in the map of interactions and accounted for 17.1% of 
the number of accounts (an increase of almost 4 percent) and for 47.2% of 
the retweets (an increase of around 7 percent). The polarizing engagement 

with the congressman, demonstrated by hashtags and by discussions 

associated with the useful vote and the mobilization of women on the social 

networks, was also the driving force in this field, due to the actions of pro-

Bolsonaro profiles, with the hashtag #elenão used in order to defend him, and 

due to the critical position of the group’s influencer’s compared to others, 

questioning the campaigns of the PT and Ciro Gomes. 

The group’s profiles also argue that the support base of women’s movements 

against Bolsonaro engage in supporting other men instead of opting for a 

female candidacy, such as Marina Silva’s. The official profile of the PSL 

presidential hopeful was the most important in the debate in the blue field, 

together to the profiles of his sons, with the publication of information about 

the evolution of Bolsonaro’s health condition, homages and campaign acts, 

emphasizing the candidate’s results in the voting intention polls. 

Red group 

On the other side of the polarization, the group aligned with Fernando 
Haddad’s candidacy also grew and concentrated 18% of the profiles (6 
percent more than last week) and 23.6% of the retweets in the graph (an 
increase of around 8 percent). Haddad and Manuela D’Ávila, president and VP 

candidates in the PT ticket, have already caused more impact on the debates 

in the PT support group than the profile of former president Lula himself. This 

week in particular, due to the female mobilization against Bolsonaro, Manuela 

was the main influencer in the red group, whose discussions focused on 

rejecting the opponent. However, not only due to the women’s movement on 

the social networks, but also due to criticism of statements by Bolsonaro’s VP, 

general Mourão. 

Another element of strong debate was Haddad’s question-and-answer session 

at the Jornal Nacional on Friday (14), with references to the number of 

interruptions of the former mayor in comparison to the other interviewees, to 

the questions asked by the journalists and about former president Lula. Actors 

aligned with Guilherme Boulos and the Psol, included in the red group, 

highlighted the six-month anniversary of Marielle Franco’s death, the 

imprisonment of former Paraná governor Beto Richa, and the female 

demonstrations against Bolsonaro. 
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Orange group 

Completes the list of main groups in the debate and is the right-wing side that 

includes support groups of João Amoêdo (in particular), Henrique Meirelles, 

Geraldo Alckmin and Alvaro Dias. This group contains 7.4% of the profiles 

(around 4 percent more than last week), 4.8% of the interactions (an increase 

of 2 percent) and keeps itself away from Bolsonaro’s support group. Despite 

the separation between the two groups, the profile of comedian Danilo Gentili, 

which had a strong impact on the blue group, was the most influential in the 

orange group by criticizing the left wing for mobilizing votes for Ciro or 

Haddad, but not for Marina. In João Amoêdo’s case, there was a highlight for 

tweets criticizing the useful vote in the first round and the left-wing 

candidacies, specially the PT candidacy, as well as other campaigns with 

politicians involved in corruption cases. 

1.2. Automated accounts 

Automated accounts represent 0.45% of the profiles engaged in the debate 

about the presidential hopefuls. The volume of interactions involving bots, 
however, has grown: we registered 681,980 automated interactions 
between September 13 and 19, 12.9% of the total number, compared to 
10.8% last week. The blue group, supporting Bolsonaro, remains the group 

containing the most interference of bots, with 471,117 retweets – that is, 69% 

of all the automated interactions come from this group. 

 

Evolution of bot interaction in the debate about the presidential hopefuls 
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In the blue group, automated accounts (1.1% of the total) accounted for 
17.8% of the interactions. In particular, the bots retweet publications about 

Bolsonaro’s recovery and about a supposed relationship between his 

aggressor and the left wing. In addition, there was a highlight for criticism of 

Fernando Haddad, comments defending general Mourão and messages 

rejecting the speculation about a supposed internal division of the campaign. 

The mobilization of women against the candidate on the social networks is 

seen as fake, and praise to the women who support him is frequent. 

In the red group, 13.2% of the interactions involve automated accounts — 
which represent 0.7% of the profiles. Among the most retweeted publications 

by bots are messages supporting Haddad, criticism of the way the question-

and-answer session at Jornal Nacional was conducted – in which the 

presenters were accused of “persecution” –, reports of supposed actions 

against the PT support base and criticism of Bolsonaro, marked by the use of 

hashtags such as #elenão. 

In third place in volume of automated interactions (7.2%), the green group 

garners mostly profiles supporting Marina, as shown previously. Observing 

the interactions involving bots, however, there is a predominance of retweets 

of contents published by the account @bacana_ef, which do not directly 

mention the Rede candidate and declare support for Jair Bolsonaro. With a 

smaller number, some publications promote the hashtag #elasim, confronting 

the idea that the candidate is supposedly “weak” and positively associating her 

with topic related to the environment and human rights. 

In the orange group. 0.3% of the profiles are automated accounts, which 

produced 4.6% of the interactions. There was a highlight for retweets of 

messages supporting Alckmin that promote him as an option in the center, 

compared to a “far right” (Bolsonaro) and a “far left” (Haddad and Ciro). On the 

other hand, other publications criticize the PSDB candidate, stating that he is 

part of the “old politics” and presenting João Amoêdo as an option for an anti-

corruption vote.  

With only 0.2% of automated accounts, responsible for 2.7% of the 

interactions, the pink group showed the least interference of bots. In general, 

these are publications opposed to Bolsonaro and defending Ciro’s candidacy. 

 

 

 



 

 

DIRETORIA DE ANÁLISE DE POLÍTICAS PÚBLICAS DA FUNDAÇÃO GETULIO VARGAS 

 7 

 
DAPP REPORT  

1.3. General debate on Twitter 

After the significant increase in publications last week, mentions to 
Bolsonaro on Twitter dropped by 32% between September and 13 and 19. 
Even so, the candidate appeared 5.2 million times on the network, which keeps 

him far ahead in the lead — Fernando Haddad, the second most mentioned, 

registered 1.4 million references, a volume that is around 120% higher than in 

the previous seven days, consolidating the trend of growth of the PT candidate 

since the confirmation of his candidacy. 

Bolsonaro registered two peaks of mentions in the period analyzed. The first 

one is related to the live transmission made by the candidate on Sunday (16), 

although its repercussion was considerably more significant on Facebook. The 

second one, on the 18th, reflects mostly the women’s mobilizations for and 

against the congressman, resuming discussions about the attack against a 

page that opposed to him on Facebook at the weekend, and the statements of 

his VP, General Mourão, about children who are raised by their mothers and 

grandparents. 

In turn, the peak of references to Haddad happened on Friday (14), with an 

average of 12,830 tweets per hour. Almost half of the posts at that time 

referred to the PT candidate’s interview at the Jornal Nacional. There was a 

predominance of criticism both of journalist William Bonner, for what was 

supposedly a “biased conduction” of the question-and-answer session, and of 

the candidate, due to his relationship with former president Lula and his 

administration as mayor of São Paulo. 

In addition to mentions to the interview, there were also posts discussing the 

impacts of Haddad’s growth in the voting intention polls for a potential second 

round with Bolsonaro, questioning who would have better chances of 

defeating the congressman: him or Ciro Homes.  

Although he dropped to the third position in this ranking (last week, Ciro was 
in second place), the PDT candidate obtained a similar volume of mentions 
in the two periods, with only a 3% reduction. The most intense moment of the 

debate on Sunday (16) had 9,592 tweets per hour on average and highlight 

two main themes: criticism of the episode last weekend in which the 

presidential hopeful supposedly assaulted a journalist in Roraima — with 

frequent comparisons with Bolsonaro —, and praise for his statements about 

abortion and same-sex marriage. Ciro, like Haddad, is still mentioned as an 

option for those who wish to “fight” the PSL candidate; some posts with 

considerable repercussion also speculate about the possibility of a second 

round between PT and PDT.  
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Evolution of mentions on Twitter - Top 10 - Sept 13 to Sept 19 

 
 

In the analysis of the association of the themes monitored by FGV DAPP with 

the candidates, Corruption, Economy and Public Security continue to be the 

topic of most publications. After a recent growth due to the fire that struck the 

National Museum, Culture is, once again, the subject associated the least with 

the presidential hopefuls. 

 

Themes associated with the political actors3 - Top 10 

                                                
3 The thematic categories of the DAPP Report include various subthemes of the debate regarding each subject, 
incorporating discursive references to several topics that integrate the macro themes. Specifically in Economy, there is a 
monitoring of mentions to issues such as unemployment, taxes, inflation, interest rates, exchange, financial market, 
government budget, reforms (labor, social security, tax) and privatizations, among others, as well as mentions to 
institutions of economic nature, such as the BNDES, Central Bank, Federal Revenue Service and BM&F Bovespa. The 
DAPP Report also contemplates research on health, education, public security, corruption, culture, housing and 
immigration. The category Social Development incorporates mentions to hunger, extreme poverty, the fight against 
poverty and social programs for reducing inequality. 
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1.4. The debate on Facebook 

The Facebook pages of the presidential candidates mobilized 13.6 million 

interactions between September 13 and 19 — an increase of 123% compared 

to the seven previous days. Jair Bolsonaro surpassed João Amoêdo in 

engagement, notably due to his live transmission on Sunday (16), when 2.2 

million comments, reactions and shares were registered in the candidate’s 

page.  

In the entire period analyzed, Bolsonaro reached 4.8 million interactions in 
his page, more than double of Amoêdo’s. Although he lost a position, the 

Novo candidate also grew – 21% compared to the previous week. Haddad 

remains in third place with a little over 1.5 million engagements.  

Marina Silva gained two positions, moving to the 4th place with 394.5 thousand 

interactions in her page. The moment with the most engagement was 

registered on Thursday (13), especially due to the publication of support 

messages by artists, videos of campaign acts in Brasília and the reproduction 

of the TV campaign program.  
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Engagement in pages of political actors 
Top 10 

 
 
 

 

1.5. News repercussion 

News about the presidential candidates totaled 40.2 million interactions on 

Twitter and Facebook between September 13 and 19 (in 19.2 thousand links) 

– among shares, likes and comments. The candidates whose news had the 

most engagement were Jair Bolsonaro (21.4 million in 8.8 thousand links); 

Fernando Haddad (9.1 million in 4.5 thousand links); and Ciro Gomes (4.1 
thousand in 2.3 thousand links).   

Engagement in news about presidential candidates on Facebook and 

Twitter  

 Engagement 

Candidate Links Facebook Twitter Total 

Bolsonaro 8,813 21,077,557 343,958 21,421,515 

Haddad 4,526 8,990,394 141,805 9,132,199 

Ciro 2,342 4,071,666 76,327 4,147,993 

Alckmin 2,160 2,082,195 47,336 2,129,531 



 

 

DIRETORIA DE ANÁLISE DE POLÍTICAS PÚBLICAS DA FUNDAÇÃO GETULIO VARGAS 

 11 

 
DAPP REPORT  

Amoêdo 219 1,268,282 17,225 1,285,507 

Marina 615 681,551 10,881 692,432 

Daciolo 117 401,364 2,189 403,553 

Boulos 164 290,885 3,149 294,034 

Meirelles 174 256,639 2,342 258,981 

João Goulart 23 175,554 1,282 176,836 

Eymael 32 173,780 1,264 175,044 

Álvaro Dias 62 138,760 843 139,603 

Vera Lúcia 14 621 18 639 

Total 19,261 39,609,248 648,619 40,257,867 

 

 

The three news pieces centered on each presidential hopeful that had the 

biggest highlight in terms of number of interactions on Facebook and Twitter 

– among likes, comments and shares – were about the video in which 

Bolsonaro cries and says there might be a fraud in the elections; about 

Amoedo’s electors who were supposedly considering transferring their votes 

to Bolsonaro; and about the number of interruptions suffered by Haddad at 

the Jornal Nacional compared to other candidates.  

News piece with the most engagement on each presidential candidate on 

Facebook and Twitter  

Publication Headline Twitter Facebook Total 

Sept/16 Bolsonaro cries, says there might be 

election fraud and that Haddad will 

release Lula 

247 389,807 390,054 

Sept/13 Amoêdo’s electors consider transferring 

votes to Bolsonaro. ‘Nobody wants 

leftists in power once again' 

0 167,685 167,685 

Sept/14 Haddad is interrupted 62 times at the 

Jornal Nacional; Alckmin, 17 | Fórum 

Magazine 

2,542 134,785 137,327 

Sept/16 Cabo Daciolo will probably spend half the 

campaign isolated on the hills 

108 96,164 96,272 

Sept/19 Brazil cannot stand another weak 0 94,756 94,756 
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president, says Ciro about Haddad 

Sept/19 “I believe in winning in the first round”, 

says Henrique Meirelles 

56 54,179 54,235 

Sept/18 Guilherme Boulos says, in Rio, that he 

will pardon Lula if elected 

234 47,897 48,131 

Sept/17 “Centrão” will probably replace Alckmin 

with Bolsonaro - O Antagonista 

1,444 23,002 24,446 

Sept/17 Marina criticizes Mourão for statement 

about family homes with mothers and 

grandmothers: “an insult" 

23 11,567 11,590 

Sept/18 Álvaro Dias states that those who 

defend the useful vote sign their 

‘certificate of stupidity’ 

17 2,039 2,056 

Sept/14 João Goulart Filho proposes to double 

the minimum wage in 4 years and keep 

maintain the subsidy for diesel 

14 1,852 1,866 

Sept/14 Eymael’s Facebook pictures are almost 

as good as his jingle 

11 421 432 

Sept/19 2018 Elections: what Vera Lúcia thinks 

about external policy 

3 194 197 

 

 

2. The economic debate 

The main topic this week in the economic debate was the statement by 

Bolsonaro’s campaign economist, Paulo Guedes, about the creation of a tax on 

financial transactions. In addition to prompting a large volume of mentions to 

the candidate himself, the theme also appeared in topics associated with other 

presidential hopefuls. 

The news that Paulo Guedes had proposed the creation of a tax following the 
model of the old CPMG initially caused controversial reactions among 
Bolsonaro’s supporters. Many of them were confused about the proposal and 

criticized it, saying it was not clear and indicated the possibility of a tax 

increase. After a tweet by the candidate denying this possibility, the reactions 

began to change and started to defend that, differently from what was being 

said, the candidate’s position had always been in the defense of reducing the 

tax burden.  
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Regarding Haddad, who has been growing in volume of mentions, the 

discussions still show the repercussion of his participation at the Jornal 

Nacional. On one hand, there was criticism of his statements defending the PT 

years in the country’s government, bringing up issues such as mistakes made 

by the Dilma administration, corruption scandals, BNDES loans and 

unemployment. On the other hand, the candidate received a lot of support 

when he talked about his proposals for education, such as revoking the 

secondary education reform, and about measures for creating jobs.  

Evolution of mentions on Twitter – Top 10 on the economic debate 

 
 

Ciro Gomes’ participation in a question-and-answer session at the Jornal da 
Globo was the main catalyst of mentions to him this week. As usual, Ciro 
always talks about many economy themes and is generally the target of a lot 
of criticism, such as when he talked about his measure to review some 
points of the Labor Reform, his position against privatizations, his proposal 
of a double mandate for the Central Bank and the criticism of the inflation 
target. But the most relevant theme in Ciro’s discourse, which receives the 
most support and agreement, is still his proposal of cleaning people’s names 
from the Brazilian credit Bureau (SPC). 

Last week, the themes associated with Geraldo Alckmin were restricted to 
criticism of his opposers. Regarding Haddad, he blamed the PT 
administration for the number the unemployment rate. In addition, he made 
ironic remarks about the performance of the Temer administration, 
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considering it another bill for the party to pay. Regarding Bolsonaro, Alckmin 
focused on criticizing his statement about the creation of a single tax.  

Amoêdo has also been using a strategy similar to Alckmin’s. In his case, the 
criticism was diffuse and did not indicate any economic proposal. In 
addition, there was positive repercussion among his supporters of a tweet in 
which he stated that his campaign does not use money from the electoral 
fund. Finally, Marina continues in a trend of decrease, without highlighting 
any new economic subject connected to her name. 


