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Illegitimate influence: debate influenced by bots is on the rise again and reaches 10.4% of the
discussions about the presidential hopefuls.
Political debate: mentions to Bolsonaro and Haddad on Twitter drop 38% on the last seven days;
accusations from one candidate to another dominate discussion.
Economic debate: with a scattered debate, themes such as the Social Security Reform, job
creation and tax reductions prompted comments.

Executive Summary
● With 10.5 million mentions on Twitter, the debate about the
presidential hopefuls showed a decrease of 38%: there were 7.9
million mentions to Bolsonaro (-47.6%) and 3.9 million to Haddad
(-6.4%).
● Interactions caused by bots are on the rise again and accounted for
10.4% of the discussions about the candidates;
● The debate among Bolsonaro’s support group was the most
influenced by these types of accounts, with 13.8% of the interactions
in the group prompted by bots (70.5% of the total). Haddad’s support
group, in turn, had 7.7% of their discussion influenced by bots (28.2%
of the total).
● Map of interactions based on 7.37 million organic retweets indicates
an intensification of the discussion in Bolsonaro’s support group,
which reached more than 50% of the debate;
● The increase in engagement on Haddad’s official Facebook page and
decrease in interactions on Bolsonaro’s page follows the trend of
approximation of volume of interactions of each candidate.
● Economic debate about the candidates shows scattered themes, with
mentions to the Social Security Reform, jobs and tax reduction.
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1. The debate about the candidates
The polarized presidential dispute this year, with successive events of very
high repercussion on social networks, is becoming the event with the largest
impact on the internet in Brazil. Since the beginning of October, we have
registered 45 million tweets about the presidential candidates — a volume
that has not been seen for any other political fact in the country on the web.
The daily debate about Jair Bolsonaro and Fernando Haddad had more than
1.5 million posts on average, and continues to increase as the second round
approaches.
In this scenario, the use of bots in both sides, which had decreased since the
end of September, has increased again, proportionally in the debate and in
absolute volume of retweets by automated accounts. From Wednesday,
October 10, to Tuesday (16), there were 852.3 thousand publications made
by bots; Bolsonaro’s support group was accounted for 602.5 thousand, and
Haddad’s support group for 240.2 thousand.
At the same time, on Facebook, the PSL candidate continues to show a large
advantage in relation to the PT candidate, who increased his activity on the
network and has been gaining more engagement. However, as the vote day
approaches, Haddad has had difficulty to reduce the massive support
consolidated by Bolsonaro and his large lead in the opinion polls.

1.1 Map of interactions in the debate via Twitter
From October 11 to 16, 10,996,720 tweets and 8,223,939 retweets were
collected about the presidential candidates. From this data, a map of
interactions was created, in which it is possible to identify four main groups
in the debate. With the FGV DAPP methodology, we identified 3,989
automated accounts in this discussion, which generated 852,335
interactions, and we excluded them in order to analyze only the organic
debate. The automated accounts represented 0.5% of the profiles in the
debate about the presidential hopefuls, and were capable of generating
10.4% of the discussions, around 5% more than last week’s analysis.
Evolution of bot interaction in the debate about the presidential hopefuls
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The debate in the blue group, supporting Bolsonaro, was the most influenced
by these types of accounts, with 13.8% of the interactions in the group
prompted by bots — out of the total number of interactions made by bots in
the whole graph, 70.7% came from the blue group. In turn, the red group,
supporting Haddad had 7.7% of their discussion influenced by automated
accounts. Out of the total number of discussions prompted by bots, 28.2%
came from the red group. The other groups (pink and lilac) had a smaller
impact from illegitimate accounts, with only 0.8% and 2.9% of bot
interactions, respectively.
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Red group – 39% of the profiles: support for Fernando Haddad.
Pink group – 29.9% of the profiles: anti-Bolsonaro profiles, but not aligned
with any party.
Blue group – 24.8% of the profiles: Jair Bolsonaro’s support group.
Lilac group – 2.1% of the profiles: profiles opposed to Haddad and to
Bolsonaro.

Red Group
Haddad’s support group garnered the highest number of profiles this week
(39.6%), but was second in terms of interactions (39.4%). In general, the
main influencers in this group are aligned with the left wing, such as the PT
profile; among the main publications, they demand a debate about the two
candidates and criticize Bolsonaro for refusing to participate. Another theme
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that was commented on were fake news that the group blames Bolsonaro
and his electors for. The profiles also associates the nazi discourse and the
discourse made by the PSL candidate, and emphasize the support the
candidate had from the Ku Klux Klan white supremacy group.
Pink Group
Although this was the largest group during a big portion of the first round,
the pink group – which garners profiles that criticize Bolsonaro, but with no
political alignment – started to empty, and a large part of its members
started to migrate to other groups. Last week, the group (which had 29.9% of
the profiles and 8.3% of the interactions) commented on the political
scenario using an ironic tone, with memes and jokes. The profiles also
criticized Bolsonaro for not participating in debates and said that his opinions
are prejudiced.
Blue Group
Bolsonaro’s support group, with 24.8% of the profiles and 51.1% of the
interactions. This group continues to generate the most debate and has the
candidate himself as its main influencer. Last week, however, the most
retweeted tweets in the group was by TV presenter Danilo Gentili, who
criticized Manuela D’Ávila, Haddad’s VP, for going to a Mass even thought she
said in the past that she has been oppressed for not being a Christian. In turn,
Bolsonaro stated in his posts that Haddad is the puppet of an “imprisoned
corrupt politician”, and that the country cannot be commanded from inside
the jail. The candidate also criticized the change of colors of the PT campaign,
and associated the party with characteristics of an authoritarian government.
Lilac group:
The smallest group in the debate (2.1% of the profiles and 0.7% of the
interactions), the lilac group is formed by profiles who criticize both
Haddad and Bolsonaro. The main tweet was made by a profile who stated
that they understood those who will vote null, and that it is difficult to
understand those who say that they love PT or Bolsonaro. The group also
praised Cid Gomes’ statement about the need for self-criticism inside PT and
retweeted Katia Abreu’s request for Haddad to give up the race so that Ciro
Gomes can “win against fascism”.

1.3 The general debate on Twitter
After a week heated by the first round vote, mentions to the presidential
hopefuls dropped by 38% from October 11 to 17; there were 10.5 million
references, compared to 17% million in the previous week. With the
intensification of the polarization in the second round campaign — and with
the focus on accusations from one candidate to another —, the pattern of
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references to both candidates showed similar paths. However, since
Bolsonaro registered a high peak of mentions last week, his drop in total
volume of mentions this week was even more significant. The PSL candidate
was mentioned 7.9 million times (a drop of 47.6%), and the PT candidate, 3.9
million (-6.4%).
The main peaks of mentions to Bolsonaro and Haddad happened on the same
day: Thursday (11). In the congressman’s case, the discussion was fronted by
criticism to Haddad, Lula and the left wing in general; references to his
decision to not participate in debates (sometimes criticized for being an
“escape” from propositional dialogue and sometimes praised, in comparisons
to other candidates who also did not participate in question-and-answer
sessions in previous races and in messages emphasizing how serious his
injury was); mentions to his position regarding the LGBT community; and,
praise for his defense of “Christian values”, with a highlight to topics such as
abortion, drug control and the so-called “gay kit”. There were also tweets
with a significant volume of shares that made ironic comments about
Bolsonaro’s supporters, indicating that they were “blind” by some sort of
“worship” for the candidate.
Evolution of mentions to the presidential hopefuls on Twitter - Oct 11 to Oct
17
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In turn, in the peak of mentions to Haddad, the candidate was responsible for
a large part of the most retweeted publications: out of the 20 most
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retweeted post, 11 were from his official account. These publications
mentioned gender inequality and criticism of Bolsonaro due to him not
participating in debates and to his “violent” temper. There was also significant
repercussion of posts criticizing the “change” proposed by Haddad’s
campaign, which moved away from Lula and replaced the red color for green
and yellow. These users considered that this was a type of “fraud”, an attempt
to “fool the electors”. There was also strong speculation about the possibility
of releasing Lula if a new PT candidate is elected, especially due to the
sharing of a video containing Manuela D’Ávila stating she would be favorable
to this measure. On the other hand, supporters of the candidate highlighted
his qualities as mayor of São Paulo and in the Ministry of Education, and
reported fake news against him.

1.4 The debate on Facebook
The trend for the same volume of interactions in the pages of Jair
Bolsonaro and Fernando Haddad, which we saw last week, continued in the
analysis of the publications from October 11 to 17. In the PSL candidate’s
page had a drop of 34% in engagement, with 8.78 million comments, shares
and reactions. In contrast, the PT candidate had 20% more engagement, with
a total of 5.65 million interactions.
Engagement in the pages of the presidential hopefuls - Oct 11 to Oct 17
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Haddad’s publications related to Brazilian Teacher’s Day on Monday (15)
prompted a peak of engagement, with a little over 1 million interactions,
surpassing the volume registered by his opponent on that day. That was the
second time since the beginning of the campaign that the former mayor of
São Paulo surpassed the former captain in the analysis of daily interactions
on Facebook. The first time happened on September 17 and was prompted
by posts highlighting Haddad’s growth in the voting intention polls, indicating
the possibility that he could reach the second round. In turn, Bolsonaro
prompted the highest volume of comments, shares and reactions on Friday
(12), a peak that was caused, once again, by his live broadcast, with more than
109 thousand shares. On that day, some publications criticizing Haddad were
also a highlight, those mentioning topics such as the decriminalization of
abortion and the competition for the votes of Catholics and evangelicals.

1.5 News repercussion
From October 11 to 17, news about the presidential candidates, Bolsonaro
and Haddad, reached more than 61.6 million interactions on Facebook and
Twitter – among likes, comments and shares. This volume was 21% lower
than the engagement seen last week, when there were 77.9 million
interactions (in 26.1 thousand links).
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Engagement in news about Bolsonaro and Haddad on Facebook and
Twitter – Oct 11 to Oct 17
Engagement
Candidate

Links

Facebook

Twitter

Total

Bolsonaro

12,473

37,100,678

755,506

37,856,667

8,381

23,358,552

450,713

23,809,543

20,854

52,605,259

1,206,219

61,666,210

Haddad
Total

Source: Facebook and Twitter | Elaborated by: FGV DAPP

The news piece with the most engagement regarding Bolsonaro dealt with
attacks supposedly initiated by his followers in different locations in the
country (601.7 interactions). Regarding Haddad, news about the reproval of
his presence in a Mass had more engagement (398.9 thousand interactions).
Three news pieces with the most engagement about Bolsonaro and
Haddad on Facebook and Twitter – Oct 11 to Oct 17
Publication

Headline

Oct/11 Bolsonaro supporters make at least 50

Twitter

Facebook

Total

5,984

595,696

601,680

425

534,403

534,828

3,076

284,234

287,310

4,378

394,542

398,920

1,407

277,437

278,844

1,411

271,729

273,140

attacks around the country
Oct/16 “He sounds like us”: David Duke, former
Ku Klux Klan leader, praises
Bolsonaro, but criticizes proximity to
Israel
16/out Barcelona revokes Ronaldinho’s
ambassador status after his support for
Bolsonaro
12/out Catholics reprove Haddad’s presence in a
Mass and call him an “abortionist”.
16/out In a manifesto, jurists say that only
Haddad can ensure the country’s
democracy
11/out Temer declares his vote for Haddad

2. The economic debate
The volume of publications in the economic debate related to Bolsonaro
and Haddad dropped by half last week after the significant peak of
mentions prompted by the result of the first round. In general, the debate
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regarding the two candidates was scattered, with some focus on criticism of
the economic proposals, but no concentration on a specific theme. Bolsonaro
had a sharp fall of almost 67% compared to last week.
What had the most repercussion about the candidate was his interview at
the SBT and his statement, which was praised by users, that he will propose
new measures for the Social Security Reform. In turn, the publication of a
plan for the energy matrix in order to create jobs, including the possibility of
building large-sized hydroelectric plants in the Amazon forest, also prompted
comments, which focused more on the expectation of job creation than on
the measure’s probable environmental impact.
Evolution of mentions in the economic debate on Twitter - Oct 11 to Oct 17
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Haddad also decreased 24% in the period. The debate had news mentioning
statements about economic proposals by the candidate and also Haddad’s
own tweets. The promise that he will not keep anyone from Temer’s
economic team it he is elected prompted comments in his favor, causing a
peak of mentions on the 16th. On the other hand, proposals related to taxes,
such as income tax exemption for those who earn up to five minimum wages
and the taxation of large fortunes, prompted negative repercussion. There
was also repercussion about Haddad due to his position against privatization
and the speculation about who would be his minister of finance, with
comparisons with Bolsonaro’s choice for that position.
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