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The political debate: Victory at the polls raises mentions to Bolsonaro, with 12 million tweets and 
14 million interactions on Facebook. 

Theme debate: Profiles of traditional media vehicles reemerge as important players in engaging 
political agendas and debates due to Bolsonaro’s criticism of the press and the repercussion of 
the elections.    

Economic debate: Mourão’s and Paulo Guedes’s statements about the new government’s 
priority of implementing a Social Security Reform propelled mentions about the topic, which 
were central in the debate.  

Executive Summary 

● Discussions about the presidential dispute propelled 16.3 million 
tweets in seven day – a volume about 15% higher than that of the 

previous week, but lower than that of mentions propelled during the 

first round, which recorded 17 million tweets in a week; 

● Due to his victory, Bolsonaro registers 12 million tweets in one week. 
Out of the total, 28% was registered on the election day, when around 

139.6 thousand mentions per hour were registered; 

● A map of interactions with 4.1 million retweets shows that the 
profiles of the traditional press recovered importance in engaging 

political agendas and debates on Twitter; 

● Between October 25 and 31, Bolsonaro’s official Facebook page 

registered 14 million engagements, which is a volume about 60% 
higher than that of the previous seven days; 

● Mourão’s and Paulo Guedes’s statements about the new 

government’s priority of implementing a Social Security Reform 
propelled mentions about the topic; 

● Bolsonaro’s posts about the economic recovery and job creation had 

repercussion about the economic debate on Twitter.  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1. The debate about the candidates 

The electoral process – which finished two months after its official start – 

prompted around 110 million tweets about the presidential candidates. In 
this context, Jair Bolsonaro had always occupied a central position both as 

protagonist and antagonist in support groups in social networks. Bolsonaro 
remained much stronger and more powerful than his opponents did during 

the political debate, mainly after Lula left the race. On Facebook, Bolsonaro 
had a considerably higher advantage in the number of engagements. The 

president-elect foresaw the movements that took voters to social networks 
to interact on politics, he maintained an active support base and kept 

expanding the reach of his messages. He succeeded. 

In the final week of the second round and with the first Bolsonaro’s acts as 
president-elect, the situation was not different. Fernando Haddad even 

managed to expand his presence on Twitter and Facebook shortly before the 
election day and reduced the broad difference in the number of engagements 

with his opponent. However, he failed to match or neutralize Bolsonaro’s 
speech. Due to the end of the dispute, as expected, the debate on both 

candidates has dropped since Sunday. The debate is now connected to the 
future government of Bolsonaro.  From the point of view of the impact of 

social networks, it is now necessary to verify how the president-elect will act 
towards the electorate during his term – and if the electorate will keep using 

the Internet to communicate with the president. Moreover, on the opposition 

side, it is necessary to verify if there will be actors that will know how to place 
themselves in the network environment as new protagonists in the 

opposition to PSL government.   
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1.1 Map of interactions in the debate via Twitter 

!  

  

Dark blue group: 11% of profiles – memes and publications opposed to 

Bolsonaro  

Red group: 37.1% of profiles – pro-Haddad group   

Light pink group: 15.2% of profiles – opposition to Bolsonaro articulated 

based on press profiles  

Green group: 9.2% of profiles – criticism of opponents to the president-elect  

Blue group: 18.5% of profiles – Bolsonaro’s support group  

Yellow group: 3.5% of profiles – politicians and foreign public figures’ support 

to Bolsonaro  
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The map of interaction with the debate held right after the end of the second 

round highlights the meaningful participation of the Bolsonaro’s support 
group after the election results, even though it was not the group with the 

highest number of profiles. Excluding bots, between Monday (Oct 29) and 
Wednesday (Oct 31), we collected 5,633,439 tweets, of which 4,117,531 

are retweets, about Bolsonaro and Haddad. The activity of automated 
profiles – which was low on Sunday (29), the election day – increased in the 

past few days. We identified 138,488 posts made by automated accounts 
(2.92% out of the total of publications collected in the period). Thus, 

automated profiles had a lower participation than that of other periods of the 

elections. 

The blue group (pro-Bolsonaro group) garnered 18.5% of the profiles that 

participated in the debate (around half of the number of profiles of the pro-
PT group). However, those profiles were quite active in sharing the victory 

of their candidate, which represented 39.1% of interactions. Bolsonaro’s 
official profiles and his son’s profiles are the absolute main influencers – few 

other actors feature in the main protagonist groups. They share Bolsonaro’s 
commemoration speech, his first announcements, Bolsonaro’s criticisms and 

his acknowledgements. 

The pro-Haddad group (in red) garnered 37.1% of the profiles that posted 

about the second round result, with 26.6% of the interaction in the graph. 

Contrary to what happened in the blue group, PT politicians have minor 
importance among the main influencers, except by Haddad, who, similarly, 

does not have the same important role Bolsonaro family’s profiles play. 
Profiles against Bolsonaro criticize the election result, foresee a negative 

impact regarding different Brazilian issues and especially show rejection of 
Bolsonaro voters due to the fear of increasing intolerance against minorities. 

The light pink group (15.2% of profiles, 22.4% of interactions) comprises 
profiles that showed opposition to Bolsonaro during the elections but did 

not show explicit support and interlocution with PT. In the following days 

after the PSL candidate victory, this group, in an unprecedented way, 
articulated based on profiles of the traditional press. Since the 2014 

elections, according to FGV DAPP’s follow-up, profiles of the traditional 
press have been gradually losing importance in engaging political agendas 

and politic debates on Twitter.  

In this period, the press has also stopped acting as buffers between topics 

and opinions expressed by the two poles of the political scenario. However, 
under the weight of Bolsonaro’s criticism of the press and, in particular, of 

Folha de S. Paulo, this group articulated based on the repercussion of the first 
news about the future government and the defense of freedom of the press, 
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adding it to other political issues, such as sustainability and criticism of the 

project “Escola sem partido” (Unpolitical school). 

The dark pink group, which has 10.9% of profiles and was responsible for 

4.5% of the interactions collected, posts memes criticizing Bolsonaro’s 
absence in the debates.  Users that accuse Bolsonaro voters of supporting a 

speech that legitimates violence against minorities are also among the main 
influencers.  

On the other hand, even occupying a small space in the debate, the green 
group garners pro-Bolsonaro profiles, who accuse those opposed to the 

president-elect of “cheering against” the new government. In the group, 

which has 9.2% of the profiles and 4.1% of the interactions analyzed, we also 
found criticism of Bolsonaro voters, stating that they should stop 

“mythicizing” the president-elect and starting supervising his actions. The 
yellow group is the smallest one in the period (3.48% of the profiles and 

1.97% of interactions). This group highlights messages of support to 
Bolsonaro with global repercussion, such as politicians and public figures 

from all over the world as main influencers.  

1.3 This week’s general debate on Twitter 

 In the past seven days, the discussion about the presidential dispute on 

Twitter propelled 16.3 million publications – which is a volume about 15% 
higher than that of the previous week.  Jair Bolsonaro remains in more than 

70% of those publications, with around 12 million mentions.  Haddad was 
mentioned in 6.25 million tweets, a volume 25% higher than that of the 

previous period. Despite the increase, mentions to Haddad is a minority 
fraction of the electoral debate in the network.  

The president-elect had the highest number of mentions on Sunday (28), 
mainly due to the announcement of his victory. On that day, we registered 

3.35 million mentions to Bolsonaro – 139.6 thousand mentions per hour on 
average. Messages by Bolsonaro’s official profile, messages calling the 

population to vote, messages thanking the election results or support 

messages by public figures, such as the USA president Donald Trump, are 
among the most retweeted posts.   

On one hand, other posts with significant impact in this week period criticize 
Bolsonaro’s victory. On the other hand, some posts exalt the exit of PT from 

the government as a victory to Brazil, associating the party with scandals of 
embezzlement. Fernando Haddad had a volume of mentions relatively 

stable between Friday (26 Oct) and Sunday (28 Oct), but had a sharp drop 
after the end of the dispute. The analysis of the hashtags most used in posts 
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about the PT candidate has a general critical tone: #andradejáera is the most 

used one, used in 6.6% of the mentions. 

    Evolution of mentions to the presidential candidates on Twitter - Oct 25 
and Oct 31 

!  

1.4 The debate on Facebook 

Between Oct 25 and 31, we registered 20.2 million comments, shares and 
reactions in Jair Bolsonaro’s and Fernando Haddad’s Facebook pages. 

Bolsonaro’s page centered most of the engagement: it propelled almost 70% 
of interactions (14 million). Haddad’s page had 6.2 million interactions.  

Following the trend of the past weeks, the period analyzed began with the 
political actors getting closer concerning engagement on the networks: the 

PT candidate surpassed Bolsonaro on Thursday (25). However, the approach 
of the second round and the subsequent Bolsonaro’s victory created again a 

large difference in volume of engagement. Especially on Saturday (27), a day 

before the election day, various videos propelled 4.2 million interactions in 
Bolsonaro’s page.  

On the other hand, in the period analyzed, Haddad had his best performance 
on the networks on Friday (26), with 1.7 million comments, shares and 
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reactions. This growth is due to the high volume of posts on that day (32 

posts against 9 posts on Bolsonaro’s page), on one hand, and due to campaign 
videos and the tone of the posts, which mainly criticized his opponent and his 

absence in debates that would be organized by TV stations, on the other 
hand. 

Engagement in the presidential hopefuls’ pages - Oct 25 to Oct 31 

!  

1.5 News repercussion 

Between October 25 and October 31, we registered almost 101.4 million 
interactions (likes, comments and shares) in more than 31.7 thousand news 

about Bolsonaro and Haddad on Facebook and Twitter.  Due to the election 
results, the engagements of the news in this period was 20.3% higher than 

that of the previous week, which had 84.2 million interactions in 21.7 
thousand links. 
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Engagement in news about Bolsonaro and Haddad on Facebook and 
Twitter – Oct 25 to Oct 31 

Source: Facebook and Twitter | Elaborated by: FGV DAPP 

The news about Bolsonaro with the highest repercussion (580.4 thousand 
interactions) reports that IBOPE already considered Bolsonaro’s victory a reality 
some days before the election day The three main news about Haddad, which 
together totaled more than 1.7 million interactions, disseminate that Joaquim 
Barbosa, the former minister of the Brazilian Supreme Court (STF), had 
announced his vote for Haddad. 

Engagement

Candidate Links Facebook Twitter Total

Bolsonaro 23,496 68,465,294 980,160 69,445,454

Haddad 8,208 31,462,610 487,544 31,950,154

Total 31,704 99,927,904 1,467,704 101,395,608
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https://republicadecuritiba.net/2018/10/25/presidente-do-ibope-reconhece-que-a-vitoria-de-bolsonaro-ja-esta-100-consolidada/
https://republicadecuritiba.net/2018/10/25/presidente-do-ibope-reconhece-que-a-vitoria-de-bolsonaro-ja-esta-100-consolidada/
https://republicadecuritiba.net/2018/10/25/presidente-do-ibope-reconhece-que-a-vitoria-de-bolsonaro-ja-esta-100-consolidada/
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Three news pieces about Bolsonaro and Haddad with most engagement 
on Facebook and Twitter – Oct 25 to Oct 31 

2. The economic debate 

The economic debate boosted in the last week, mainly based on campaign 
promises on the eve of the second round and, more recently, on the initial 

movement and arrangement of Jair Bolsonaro’s new government.  

Two announcements linked to Bolsonaro had repercussion before the second 
round. The first one is Bolsonaro’s statement about his plan of increasing the 

role of the Central Bank, including his goal setting concerning exchange 
control. The other one is Hamilton Mourão’s statement about the 

government’s priority of implementing a Social Security Reform. This 
statement by Bolsonaro’s vice president propelled comments about the 

topic, mainly on including or not the military in the reform.  

Bolsonaro’s first statements as president-elect and many tweets with 

promises to recover the economy and create jobs had a huge repercussion 
among his supporters. However, the statement by the economist Paulo 

Guedes about prioritizing the Social Security Reform and his plans to unify 

ministries (which includes the creation of the “super” ministry of Economy) 
were the topics that most propelled mentions on the networks. 

Publication Headline Twitter Facebook Total

Oct 25 The president of IBOPE recognizes 
Bolsonaro’s victory is almost 100% real

2,079 578,348 580,427

Oct 26 Bolsonaro’s team already plans to fire all 

PT’s nominees in Brazilian Ministries
262 519,481 519,743

Oct 28 Prayer by Magno Malta opens 

pronouncement of Bolsonaro. Watch it!
973 507,767 508,740

27/out Joaquim Barbosa announces his vote for 
Fernando Haddad

4,126 852,975 857,101

Oct 27 Joaquim Barbosa says he is afraid of 
Bolsonaro and  announces his vote for 

Haddad

838 495,870 496,708

Oct 27 Joaquim Barbosa announces his vote will 
go to Haddad: 'For the first time in 32 

years, I am afraid of a presidential 
candidate’

15 413,086 413,101
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https://republicadecuritiba.net/2018/10/25/presidente-do-ibope-reconhece-que-a-vitoria-de-bolsonaro-ja-esta-100-consolidada/
https://republicadecuritiba.net/2018/10/25/presidente-do-ibope-reconhece-que-a-vitoria-de-bolsonaro-ja-esta-100-consolidada/
https://republicadecuritiba.net/2018/10/25/presidente-do-ibope-reconhece-que-a-vitoria-de-bolsonaro-ja-esta-100-consolidada/
https://republicadecuritiba.net/2018/10/26/equipe-de-bolsonaro-ja-planeja-a-demissao-de-todos-os-indicados-do-pt-na-esplanada/
https://republicadecuritiba.net/2018/10/26/equipe-de-bolsonaro-ja-planeja-a-demissao-de-todos-os-indicados-do-pt-na-esplanada/
https://noticias.gospelprime.com.br/oracao-magno-malta-jair-bolsonaro/
https://noticias.gospelprime.com.br/oracao-magno-malta-jair-bolsonaro/
https://noticias.gospelprime.com.br/oracao-magno-malta-jair-bolsonaro/
https://noticias.gospelprime.com.br/oracao-magno-malta-jair-bolsonaro/
https://oglobo.globo.com/brasil/joaquim-barbosa-declara-voto-em-fernando-haddad-23190656
https://oglobo.globo.com/brasil/joaquim-barbosa-declara-voto-em-fernando-haddad-23190656
https://noticias.uol.com.br/politica/eleicoes/2018/noticias/2018/10/27/joaquim-barbosa-declara-voto-em-fernando-haddad-para-presidencia.htm
https://noticias.uol.com.br/politica/eleicoes/2018/noticias/2018/10/27/joaquim-barbosa-declara-voto-em-fernando-haddad-para-presidencia.htm
https://br.noticias.yahoo.com/joaquim-barbosa-declara-voto-em-haddad-pela-primeira-vez-em-32-anos-um-candidato-inspira-medo-135141472.html
https://br.noticias.yahoo.com/joaquim-barbosa-declara-voto-em-haddad-pela-primeira-vez-em-32-anos-um-candidato-inspira-medo-135141472.html
https://br.noticias.yahoo.com/joaquim-barbosa-declara-voto-em-haddad-pela-primeira-vez-em-32-anos-um-candidato-inspira-medo-135141472.html
https://br.noticias.yahoo.com/joaquim-barbosa-declara-voto-em-haddad-pela-primeira-vez-em-32-anos-um-candidato-inspira-medo-135141472.html
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The topics about Haddad with higher repercussion were related to election 

promises made before the results of the second round. In this period, there 
was not any new topic in the economic area; the plans for resuming 

investments in Education and the announcement of some economic 
measures to job creation continued to be the main topics.  

Evolution of mentions in the economic debate - Oct 25 to Oct 31 
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